





DID YOU
KNOW?

Southwest uses
canned water
onboard all

our flights. We
supply DejaBlue
waterin
aluminum cans,
which are easier
torecycle than
plastic bottles.

Together, we have implemented active programs

to recycle the materials we use both on and off the
aircraft to eliminate inefficiencies and excess waste
where possible. Here are some examples of our waste
minimization and recycling programs.

In 2007, Southwest recycled more than 92 tons

of paper and cardboard from our Headquarter
operations alone. Like our Customers, we are also
concerned about waste from the aircraft and are
dedicated to doing something about it! In 2007 alone,
we recycled more than 2.4 million aluminum cans
from our flights.

Working with our Suppliers is an important part of
managing the overall waste cycle. Every day, office
products such as printer cartridges and toners
can quickly accumulate and cause significant
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In 2007, Southwest
received Office Depot’s
Green Customer Award,
for our committmentt
green spending. / '4

environmental impacts. At Southwest, we work

with our Suppliers to purchase recycled toners and
cartridges and then return them for further recycling,
thus extending their use and eliminating them from
the waste cycle.

In 2007, Southwest recycled 2,528 toner
cartridges, which saved about 445 cubic feet of
landfill space.

To keep our aircraftand ground equipmentin
top-performing shape requires dedicated routine
maintenance. Over the last 12 years, our Maintenance
shops have recycled used oil, used oil filters, and
batteries as part of our recycling efforts.
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The oil recycled by Southwest in 2007 alone
totaled 750 barrels, which is enough energy to
heat and cool 135 homes for one year.

In 2007, our recycling program diverted more than
44,000 cubic feet of waste from landfills. Our energy
recovery program generated more than 6.5 billion
BTUs from used oil and liquid and solid paint waste,
which were sent to industries where the BTU value
can be recovered, diverting waste from incinerators
and providing an alternative energy source.

Southwest hasinstituted a Green Procurement
Survey that allows us to obtain information from our
key suppliers on their environmental initiatives and
current performance. This survey has enabled us to
better understand how our suppliers perform and
provides a mechanism to share Environmental

Best Practices.

Environmental Education
and Involvement

Our Employees and our unique Culture are the
“secret sauce” that make us the most successful
airline in the United States. To continue this success
requires an ongoing commitment to Employee

EMPLOYEE INNOVATION

Often, the best ideas to reduce our waste
and improve our recycling efforts come from
our frontline Employees. Take Robert Skye

for example. Robert, an Orlando-based Flight
Attendant, took it upon himself to improve
our ability to recycle waste from our aircraft.
He developd a list of airports that recycle
newspapers. Robert mentioned this listin a
letter to Southwest CEO Gary Kelly with his
thoughts on how we could do a better job of
recycling on our aircraft. The letter was passed
on to our Green Team, which further expanded

education and involvement. Southwest Employees
are committed to the environmental quality of our
operations and receive training on environmental
compliance. Our Employees are
active and engaged in our
green initiatives.

Our Environmental Services
Team works with all
Operating Departments of ENVIRONMENTAL AWARENESS
the Company to assistin

maintaining compliance with local, state, and federal
environmental regulations in the areas of air, water,
and waste disposal.

Southwest’s Maintenance and Ground Operations
Employees receive regular training on hazardous
waste management, stormwater/pollution
prevention, solid waste management, and
disinfection and protection of our potable

water sources.

All Employees are encouraged to actively participate
inour recycling programs and provide outreach to
our Customers on these programs.

the list and developed a strategy to supply this
information to every Crew on every aircraft.
The Green Team, working with our Provisioning
Group, was able to supply every galley on

every aircraft with a laminated copy of the list.
Now, every Inflight Crew Member knows on
which flights they should keep the newspapers
separate from the other trash, enabling them

to drop the newspapers, as time permits, at
airports that provide paper recycling bins at the
gates. Robert was recognized by our Inflight
Department for his outstanding contribution to
our recycling efforts.
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SOUTHWEST AIRLINES
GREEN TEAM

Southwest has a Team of Employee volunteers from
across the organization dedicated to furthering our
environmental efforts. The Green Team is comprised
of Employees from all our business functions united
under one common goal of enhancing the level of

our Environmental Stewardship through daily action.

Green Team initiatives include:

- Identification of recycling opportunities

Identifying operations where emissions can
be reduced

Development of Employee outreach programs
on environmental issues so individual
Southwest Employees can reduce their personal
environmental footprints

Development of external outreach programs

to support Employee volunteerism addressing
environmental issues
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Exploring and promoting Employee Ride Sharing
programs in cities where Southwest operates

Providing “EnviroAdvice” in our monthly Employee
Magazine LUVLines and periodically in our daily
Today@SWA newsletter

Green Team Mission Statement

At Southwest Airlines, we recognize that stewardship
of our environment is an essential aspect of our
business, and we are committed to continual
improvement of the environmental quality of our
operations. The mission of the Green Team is to
identify efforts currently underway, target areas of
improvement in all aspects of Southwest business,
and search for ways to bring environmental
stewardship to the forefront of business decisions,
while remaining true to our low-cost philosophy.

Goals

Identify environmentally responsible efforts
already in place

Search for areas for improvement

+ Make recommendations for environmentally
responsible business practices

Puta“green” filter on future business decisions



Community Involvement
and Noise Reduction

Southwest has always been devoted to each and
every community where we live and work. We
understand that being a respectful neighbor and

active community partner isimportantin maintaining

the strong bonds we have established with our local
communities. Protecting the local environment for
future generations is an obligation we take to heart.

Aircraft noise is something that can affect the
quality of life of the communities located near our
operations. As with other environmental issues,

we have taken steps to mitigate this problem by
ensuring our entire fleet meets legal noise standard
requirements. The addition of our winglets and
engine modifications have yielded a quieter aircraft
that creates less noise when taking off and landing,
plus our Pilots typically use noise abatement
procedures that enable us to minimize noise impact
in communities near the airports we serve. At some
of our Stations we have partnered with the local
airports to construct sound barriers and other noise
mitigation features. Southwest will continue to seek
innovative ways through investment in technologies
to reduce the noise from our aircraft.

Our Employees, Customers, and neighbors make
the Southwest Family the LUVing place itis, and we
are proud to offer our cities more than just friendly
and affordable air service. We offer our hearts!
Thousands of times each year, Southwest Airlines
and its Employees reach out to individuals, families,
and entire communities, providing help whereitis

needed. This community service extends to the many

environmental issues our communities face, and, at

Southwest, we address these issues not only through

technological innovation, but also by rolling up our
sleeves and working side by side with our neighbors.
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Volunteer Events

In 2007, Southwest
Employees
volunteered to clean
up sections of the
Trinity River in Dallas.
The Trinity Riveris
avital recreational
area for North Texas.
Southwest Employees
lead teams of
volunteers to clean
up large amounts of
waste and litter from
the river and adjacent banks.

In conjunction
with our new
San Francisco
International
Airport service,
Southwest
Employees
came together
to Share the
Spirit at the
Alice Griffith Public Housing Development and
Opportunity Center. More than 60 volunteers
pitched in to clean up yards and gardens.

In May 2007
Southwest
Employees
participated in
acommunity
graffiti clean-
upin Dallas
neighborhoods.
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Southwest Airlines put some muscle and heart
into the "Wipe Out Graffiti" campaign. Fifty-two
Southwest Employees proved that Southwest
is a good neighbor in the city of Dallas while
they "Shared their Spirit" to wipe out graffiti
and pick up trash!

Energy Use and Conservation

Our position as an industry leader in fuel efficiency
and reduction of carbon emissions is something

we are very proud of and will continue to pursue.

We recognize, however, that reduction of Green
House Gas emissions from our aircraftis only the

first step in an overall emission reduction strategy.

By taking steps to reduce the amount of energy we
consume, and to purchase our energy from renewable
resources, we can make a significant difference in our
impact on global warming.

We have initiated a number of programs and projects
to reduce the amount of energy we consume, such as:

Installation of lighting control systems that
automatically shut-off office and facility lighting
systems when notin use

Incorporating green building and energy
efficiency designs into the construction of new, or
renovation of existing, facilities

Where feasible, purchasing our power from
renewable energy sources



Oakland International Airport

In 2008, Southwest joined a premier group of
industry leaders in agreeing to participate in

the Environmental Protection Agency’s (EPA)

Green Power Partnership Program. As part of

our participation, we entered into a 60-month
agreement with Reliant Energy to purchase 30
percent green-e-certified renewable energy credits.

In 2007, Southwest was awarded the US Green
Building Council’s Leadership in Energy and
Environmental Design (LEED) Silver status for

our terminal at Oakland Airport in Oakland,
California. This award recognizes the significant
environmental and energy conservation attributes
of this facility and Southwest’s commitment to
meeting California’s climate initiatives.




Southwest’s Environmental Vision
for the Future

Unlike the trips our Customers take with us everyday,
we believe our environmental journey has no end.
We understand that our Environmental Stewardship
will require ongoing nurturing and attention from all
of our Employees and partners. Southwest’s future
is bright and we believe the future of our planet can
be bright as well if we all do our part. As part of our
Environmental Stewardship responsibility, we will
continue to seek efficiency in our resource utilization,
challenge our Employees and partners to create
environmental innovation, and commit our financial
resources and talents to ensuring a better world

for tomorrow.

To achieve our vision for the future, we must
start planning today. This is why Southwest will
continue to change the airline industry through
innovation that benefits both our Customers and
the environment.

Southwest supports a solution-based approach
to addressing our environmental challenges and
ultimately driving our industry towards a
sustainable future.

Asolution-based approach means taking the lead and
“walking the talk” As we look to the future,

We will continue to work with fuel producers
and jetengine manufacturers to step up efforts
to develop more environmentally friendly and
commercially viable alternatives to petroleum-
based jet fuel. We are actively working with
other stakeholders toward this end through the
Commercial Aviation Alternative Fuels Initiative
(CAAFI)and will continue to support the efforts of
the scientific community to close the gap on the
significant uncertainties regarding the potential
climate change effects of non-carbon

aviation GHGs.




We will continue to lead the industry with the
implementation of new navigation technology.
Southwest was the first airline to commit to
spending millions of dollars to outfit our entire
fleet with Required Navigational Performance
(RNP) technology, which is a superior approach

to current aircraft navigation. RNP is more
predictable and environmentally sustainable.

It optimizes approaches and departures by
integrating cutting-edge avionics with Global
Positioning System (GPS) technology. RNP-
enabled aircraft can fly predetermined paths with
continual monitoring that reduces flight distances
and lowers thrust settings, resulting in millions
of dollars in fuel savings, noise and emissions
reductions, and flight safety enhancements.

would modernize the outdated air traffic control
system (ATC) and allow for more direct routes
which could further reduce GHG emissions by 10
to 15 percent.

We will continue working with our Industry
partners to design the next generation of more
fuel efficient engines and aircraft.

We will begin our engine wash program in 2008
on our 737-700s, which improves efficiency

and aerodynamic qualities. We estimate this
procedure will resultin savings of 2.6 million
gallons of fuel annually, the equivalent of taking
more than 4,500 passenger cars off the road for
oneyear.

Washing the inside of the engine removes dirt
and particulate build up which helps the engine
perform more efficiently and burn less fuel.

Through our membership with the Air Transport
Association (ATA) and their work with the FAA’s
Smart Skies program, we will continue to support

the implementation of the Next Generation Air
Transportation System (NextGen). This system




Environmental Stewardship is only the first step
toward a sustainable future. Itis a journey we began
nearly 37 years ago. We are committed to fulfilling
our mission of giving America the Freedom to Fly,
while continuing to search for ways to be a better
Corporate Citizen. Dedication to our People, our

Customers, and our Planet is the core of our Culture.
Our history of success started with a vision.

Sustainability Vision Statement

Southwest’s vision for a sustainable future is one
where there will be a balance in our business
model between Employees and Community, the
Environment, and our Financial Viability. In order
to protect the world in which we live for future
generations, while meeting our commitments to
our Customers, Employees, and Stakeholders, we will
strive to lead our industry in innovative efficiency
that conserves natural resources, maintains a creative
and innovative workforce, and gives back to the
communities in which we live and work.

Sustainability Strategy

Maintain and promote the Company Culture
Provide Leadership to a changing work force

Reinforce and focus the community and charitable
programs to maximize results

Optimize fuel efficiency and alternative
energy options

Optimize energy requirements of all ground
based operations

Explore the supply chain to ensure suppliers are
optimizing their energy usage and
materials management

- Eliminate waste generation through source
reduction and recycling/reuse where practicable
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Timeline of Southwest History

1971

Southwest Airlines begins service between
Dallas, Houston, and San Antonio.

1972

The Ten-Minute Turn is established.
1974

Southwest carries its one millionth Passenger.
1977

Southwest stock is listed on the New York
Stock Exchange as “LUV” and carries its five
millionth Passenger.

1985

Southwest names the Ronald McDonald
House as its primary charity and launches the
“Just Say When” campaign, which identifies
Southwest as the most convenient point-to-
point carrier in the nation.

1987

Southwest celebrates its sixth year in arow as
recipient of the Best Consumer Satisfaction
record of any continental U.S. carrier.

1988

Southwest wins the first monthly Triple
Crown for Best On time Record, Best Baggage
Handling, and Fewest Customer Complaints.

1989

Southwest reaches the billion dollar revenue
mark and becomes a “Major” airline.
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1990

Southwest Airlines creates its Culture
Committee to take the lead in preserving the
airline’s unique Culture.

1991

Southwest Employees launch “LUVGRAMS-
Send Your Heart to Saudi” to support troops
in the first Gulf War.

1992

Southwest wins the first annual Triple Crown,
placing number one in ontime performance,
Customer satisfaction, and baggage handling,
afeat no otherairline has been able to match
inasingle month.

1995

Southwest Airlines introduces the paperless
ticket. Since then 5,700 tons of paper and

ink waste have been diverted from landfills.
Southwest Airlines began recycling used oil.

1996

Ticketless Travel Online debuts on
Southwest’s web site.

1997

Begin electrifying Ground Support Equipment
(580 pieces to date): bag tugs, belt loaders, and
pushbacks.

1998

Fuel-efficient Boeing 737-700s begin replacing
older planes in the fleet.

2001

Southwest Airlines turns 30 years old on
June 18th.
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2002

Southwest Airlines begins implementing
weight-reduction measures to the aircraft.

2003

Installation of winglets on 737-700s begins
in October.

2004

Southwest Airlines achieves its 32nd
consecutive year of profitability.

2005

Retire 737-200s; Winglet installation on
737-700s is completed in March; Gate services
isimplemented, eliminating the use of APUs
while at the gate.

2006

Auminum can recycling totals 36.8 tons.

2007/

Southwest Airlines recycles 38 tons of
aluminum cans. Begin installing winglets on
our newer 737-3005.

2008

Southwest forms environmental “Green
Team.” Implements engine washing on
737-700s, which reduces fuel burn; Southwest
estimates that it will purchase 56.8 million
kilowatt hours of electricity, of which at least
30 percent will be from renewable

energy sources.

For more information on our efforts, go to
www.southwest.com/cares.
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Shaw* shaw Erionmental & infrastructure, Ine

Verification Statement

Shaw Environmental and Infrastructure Inc. (Shaw)
was retained by Southwest Airlines Inc. (Southwest)

to assistin the preparation of the Southwest 2007
Environmental Stewardship Report. As a retained
third party, Shaw was requested by Southwest to
independently review and verify information and data
contained in this report.

To fulfill this request and remain unbiased, Shaw
independently interviewed Southwest employees,
obtained, analyzed and verified data, and conducted
independentindustry research and benchmarking to
substantiate and support the statements contained
in this report. Shaw requested and reviewed available
data and where specific data was not available or
there were data gaps estimates were made.

It should be noted that it was not part of Shaw’s
scope to verify Southwest’s compliance with any
environmental regulations nor were we requested to
act on Southwest’s behalf to obtain information from
any regulatory agency.

To best of our knowledge the information contained
in this reportis true and accurate and represents
substantiated conclusions based on the data that was
made available to Shaw.

Mark E. Curran
Sustainability National Practice Lead
Shaw Environmental and Infrastructure
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