
Branded Fares 
Format Overview



At Southwest®, we love making flying simple and fun 

for both our Customers and Employees. To help us 

do just that, please use this document to familiarize 

yourself with how we use Branded Fares to better 

support you. We have four fare families (Business 

Select®, Anytime, Wanna Get Away Plus® and 

Wanna Get Away®) and we use industry standard 

fare pricing structures, including dual RBD and 

Branded Fares, to present that content to you. These 

industry standard capabilities allow fare classes to 

be shared across fare products which will provide 

greater flexibility to offer you more of the low fares 

you’ve come to know and love!
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Get to know our fares.
We offer four fares to get you more out of every flight.
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A few key points to remember: 
• All fare products can be booked in various fare classes. 
• You should not rely solely on the fare class to determine the 

fare product. 
• Branded Fares should be used to find the lowest fare for any 

fare family. 

Brand Name Brand Code Example 1 Example 2 Example 3

Wanna Get 
Away®

WGA ULAVV2H JLN7W2H DLN3W2H

Wanna Get Away 
Plus®

PLU FZNUK4Q GLAVV4Q NLA0P4Q

Anytime ANY ULAVV6B YLN0P6L DLN7W6B

Business Select® BUS BLAVV8U KLN0E8K LLA0P8L

*Table includes representative examples of changes but does not reflect a holistic view of all possible options.

Historically, we’ve had one price for Business Select® and Anytime in 
each market, however, now all of our fare products have multiple 
price points and we no longer have dedicated fare classes. Our fares 
will continue to be filed via ATPCO but to always find the right fare, 
we recommend shopping by fare family (BUS, ANY, PLU, WGA, etc.) 
instead of by fare classes (Y, K, L, etc.).
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Fare Shop Format: FQ[City Pair][Departure Date]-[Airline Code]

The results are separated by fare families in the fare quote information 
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Availability: 1[Departure Date][City Pair][Time]¥[Airline Code]

Sell 0[No. of Seats][Class of Service][Segment No.]

7 of 15



Pricing Formats: 
To price a fare in a specific fare family, use WPBR[Brand ID]

To find the lowest fare in a given fare family, use WPNCB¥BR[Brand ID] 

Alternatively, to price multiple fare brands for a single itinerary, use 
WPNCB¥S1*BR[Brand ID]¥S2*BR[Brand ID] 
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Rich Content example:
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Price the lowest flight enter $BB, then click              to display branded 
fares rich content data with prices.
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Worldspan Example:
Fare Shop Format: A[Departure Date][City Pair]

Sell the flight: 0[No. of seats][Class of Service][Segment No] 

Price flight 4PLF, then click the price highlighted in blue to display branded 
fares rich content data.
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Fare shop format: FQD[City Pair]/[Departure Date]/A[Airline Code]/FF

You can see the fare families separated in the fare quote information.

Availability: AN[dep date]

Sell: SS[No. of seats][Class of Service][Segment No]
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Pricing Format: FXP/FF-[Brand code]

This will price out the segment listed in the fare family noted in the format.

To price and book the lowest fare for a given brand, use FXL/FF[Brand ID]
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To view brand upsells, use FXY[Segment No.]

More information, including additional formats, is available and can be found by 
contacting your GDS Help Desk.

Thanks for choosing Southwest Airlines!
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